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Spencer has office
hours on Friday after-
noons. Stop by and say
“HI”!
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Working in retail, you get used
to the various types of loonies
that you are forced to interact

with on a daily basis.

Lurkers

These are the ones who you
see nearly every shift. They
keep to themselves mostly.
When approached, they do not
acknowledge your presence,
however you may hear them
muttering to themselves at vari-
ous items of merchandise if you
listen closely.

Lonelies

These ones are so desperate for
human interaction, they come
into retail establishments solely
to have contact with someone
other than themselves. They
know full well that the staff HAS
to speak to them, so they will
latch onto you until you manage
to pry them off or are rescued.

Legends in their own Minds

Oh, these ones are fun. They
are usually people who have far
more money and time on their
hands than manners, so they
must behave as if everyone is
their own personal servant. Pref-
erably while reciting one or more
of the following phrases:

“Don’t you know who | am?”
“My name is . Go
ahead. Look it up on Google. I'm
kind of a big deal.”

“Doesn’t anyone WORK

most impact when you are al-
ready in the midst of attempting
to help them.

“I don’t know the name of the
book or the author. It’s that one
book... you know. The one eve-
ryone is talking about. It's about
that guy. God how can you work
here and not know this book?”

The Amorous

These ones love everyone and
everything. They will follow peo-
ple, caress fixtures, and even
hug or kiss the merchandise.
They aren't particularly harmful,
but they creep me out.

With this knowledge, feel free to
go forth into the wide world and
identify these loonies as you
come across them. Once you
have a little practice, come back
to my blog and help me catego-
rize the loony that | will present
as a case study in my next
entry.

Enjoy and happy loony hunting!
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Ads are always free to Wellsville Area Chamber Me  mbers!
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Inside Only Company Statement

Painting and Wallpapering

is an investment in your home.

I take my work seriously.
I perform it as [ would want to have it done
in my home with my money.
As an artist and craftsman I bring many skills
and a lot of creativity to the job.

J_Srcot Marec
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Interior painting, wallpaper removal and
installation, light construction, plaster or drywall
repairs, moldings installed, textured ceilings and

general home repairs.
[ am a member in good standing of the NGPP.
Check out their website at: WWw.Ngpp.org
585-808-1662 cell 268-5533 home
scotl04@yahoo.com
http://www.insideonlyonline.com/
I collect and buy antique toys like
boats cars airplanes etc.
Insured Quality Professional Work
Contact me for an estimate
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CHAMBER MEMBER SPECIAL

1/2 Price to try us out!
3 Months $25.00

This oo i for e suhacribery thal have ok recmived he Dty Rlpurir i the st 60 doys.

159 N. Main St., wellsville, NY 14895
(585) 593-5300
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Wellsville Collectables

The David A. Howe Library Collectable 10" X 3.25 "
The first in a continuing series of collectable wooden Shelf Sitters.

Each collectable is hand crafted by Marika Photography of
Angelica, New York and captures the spirit and soul of the subject. These
Wellsville collectables are available for a limited time. Get yours before
they are gone!
David A. Howe Library

Collectable Introductory
Price W'D{

tax included
Ridgewalk and Run

Collectable Introductory Price $2&.00.
tax included

Ridgewalk and Run Commemorative §.25" X 3.25" -
HOH - ) HE;

AVAILABLE AT THE CHAMBER OFFICE OR BY CALLING 585-593-5080!




Knights Creek Photo

weddings, portrait, and commercial p]]ofog’rap/z 34

L 2780 Knights Creek Road
Scio, NY 14880
585-593-4730

email pmcaya@ localnet.com

WWW.KniglltsCreelQPhoto.com

THE MUSTARD SEED INN

13 East Center St. Anthony & Mary Lipnicki
Andover, NY 14806 3 Innkeepers
(607) 478-5329

Mention this ad and receive a 209% ofl discount - #7550

J%ic/iaet’%yd 8 ] 4 [ 6 9 8 2 5 0 5 2924 11 Mite Rd.

Ouwner Singlehouse, P.A

7J\/(i€es up the Eteven Mite Road from Rt 44
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SPCA

Servlne Allegany County
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N A mission statement is your overall
N Analyze what your company, your team,
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N Focus on your mission daily
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N Fine-tune all components that §t$ .
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N Review your plan to make sure it is chal-
lenging, yet (,
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N Write specific, tangible, realistit

N Set specific time frames

N Break down large goals into smaller,
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N Prioritize your goals by importance

N Review your goals with your manager
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N Periodically, review your progress
"
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N Review your list of tasks every day

N Schedule only three quarters of your
N Take control of your time or your time
will take % )"

N Organize your workspace

N Stop procrastinating
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