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Reita Sobeck-Lynch is the Vice President of
Lynch Paving & Contracting, Inc. She has a
Master of Public Health Degree from the
University of Texas. Her community
involvement includes serving on the
Chamber Events Committee, Board of
Directors of the Allegany Western Steuben
Rural Health Network, Office for the Aging
Advisory Council and Xi Alpha Omicron
Sorority. Reita is looking forward to serving
on the Chamber Board of Directors.
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January 2011

Ashley Walker is the daughter of Robert C
and Voni M Walker. She was born in Boulder
CO, and moved to Wellsville, NY when she
was 7. Ashley attended Wellsville Central
School, excelling in basketball and soccer.
She also graduated from Alfred State College
and SUNY Brockport, earning a Bachelors
Degree in Sports Management/ PE . Ashley
is employed by the Walker and Marshall

Insurance Agency here in Wellsville.
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Michael Cook

Agent

19 East Pearl Street, Wellsville, NY 14835
Bus 585-593-2665 Fax 585-593-4099
Cell 607-368-2060

24 Hour Good Neighbor Service®
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State Farm® s“;;é;'m Consider having a RED CROSS pr\es,antati_un
Providing Insurance and Financial Services @@ a for your next meeting
Home Office, Bloomington, lilinois 61710 - ¢ E ‘R::n:os?:z::‘n:::

Responding to Emergencies
Being Safe around Water
Ready for the Heat of Summer

= .
s Ready for a Flash Flood
« Prepared for the Unexpected

Red Cross presentations are provided at no cost.

Contact your nearest Red Cross office
to arrange for a program today.

Olean Wellsville
T16-372-5800 5B5-593-1531

Dunkirk Jamestown
F16-366-4433 T16-664-5115




2010-2011
Corporate
Sponsors

Platinum Lewvel:

+ ALSTOM Power,
Inc. Air Preheater

Company

+ Community Bank,
MNA

+ Digitek Audio
Visual, Inc.

+ First Citizens
Mational Bank

+ Fishers Pharmacy
and The Other

Side

¢+ Richardson &
Stout, Inc.

¢+ Steuben Trust
Co.

Gold Level:

+ Dresser-Rand
+ |.D. Booth Co.

+ Manning &
Mapier Benefits

Sliver Level:

+ Employee
Services, Inc.

¢+ Giant Food Mart

+ Jones Memorial
Hospital

+ LaForge
Excavating &

Disposal

+  Wellsville Manor
Care Center

+  Wellsville Subway

“The winners
1n business
don’t fear
change. they
look for it
everywhere”
BT

Remember:

DEAR CHAMBER

It's certainlv tough getting used
fo the idea that 1t's Jammary. The
best part of that for me is that we
are one month closer to Mav! AsT
write this I think of two businesses
that have reached out to us for
help with their health insurance.
Both Dox Electronics (Buffala)
and Alternative Hair (Rochester)
came to us because their current
chamber could not confinue to
provide them with the insurance
plan they had become nsed to
and. one way or the other. they
found the Wellsville Area Cham-
ber. Because of a decision we
made earlier this fall. we still have
the plan they needed . Just dayvs
before that plan would have ex-
pired for them. their chamber told
them that their current policy
would be unavailable to them in
2011. Mot a great way to treat
your members !

The reason [ mention this is be-
cause I want to thank Marv Liber-
fone, our very capable Administra-
five Assistant. for coming in on
her vacation to make sure these
folks had insurance options. Serv-
ing our members 13 not just a tag
line. It iswhat we do. It makes
me prowd.

T also had a question todav from a
member. He asked when we start
taking nominations for our Small
Business of the Year. Large Busi-
ness of the Year, Commmmity Ser-
vice and Spirit of Wellsville
awards. The answer is that nomi-
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MEMBERS..

nation forms will
probably be 1o your
February newslet-
ter. but it is not too
early to be thinking
of your favorite
nominee. With so
many deserving
individuals, busi-
nesses and organizations, it may
take some effort!

Steve Havey,
Executive Director

Finallv. Iwant to thank the Cham-
ber Beautification Committee and
the Village of Wellsville for work-
ing together to create the Christ-
mas lights that adorned the new
lamp posts from Pearl to Madison
Streets. The Village intends to
install the same decorative lamp
posts all the wav to Fassett Street
this spring. With all those attrac-
tive lamp posts and new Christmas
decorations Main Street should be
breathtaking next December!
Because it’s on my mund. let me
also sav that the Chamber will
need to do some findraising to
cover all the new Christmas deco-
rations needed for next winter. If
vou support the direction we are
going with these decorations
please consider donating a small
amount to help us with this pro-
ject. Thanks for vour support all
vear and stayv tuned!

Steve

NEW
MEMBERS

EMBRACING
CHANGES
Counseling and Consulting
Sally Dougherty
2760 County Road 30
Wellsville, NY 14805

585-593-6323

It's Good Business To Do
Business With Chamber
Members!

THE HOLE
PRINCIPLE

When vou find yvourself
in a hole—stop digging.
But remember: The
shovel 15 1n vour hands.
No one else put yvou in
the hole. You did 1t
vourself. ¥ou dug vour
own financial hole. You
dug the hole that 1s vour
marriage. Y our hands
held the shovel when
vou created the crater
vou call vour career.
Stop blaming other peo-
ple for the hole vou are
in, and then stop dig-
ging. Now start filling
the hole until vou find
vour self back on level
ground again.

Excerpt from No Time
For Tacr by Larry
Winget. Gotham Books

212-366-2213

Check our new
online
MEMBER LISTING

Black and white ads and inserts are always free to Wellsville Area Chamber Members!
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JMH COMMUNITY WELLNESS
FAIR SUCCESSFUL

Jones Memorial Hospital recently hosted its first Community
Wellness Fair. Over 80 people stopped by the Wellsville Ele-
mentary School to take advantage of the free health screenings
and lab work that were offered and pick up information on
various health and wellness topics. Joining JMH were several
community organizations, including the Allegany-Western
Steuben Rural Health Network, the Southern Tier Health Care
System, Partners in Prevention, Allegany County Emergency
Freparedness, Allegany County Cancer Services, Allegany
County Office of Aging and many other agencies. “We were
very pleased with the attendance at our first Wellness Fair,”
said Brenda Szabo, DPT, Vice President of Diagnostics and Re-

hab at Jones Memorial. “We learned a few things that will make

it even better next year. Here, Physical Therapist Meghan Davis,

DPT, discusses the results of his flexibility test with one of the

Wellness Fair participants.

“Working smart beats working hard every time”
-BT

PRESENTING
YOURSELF

Although I always encourage people to be

authentic at all times, including when thay

network. that doesn’t mean be unprofessional.

And being “natural” should never mean being
inappropriate. We’ve all met the guy at the

business meeting who speaks out of furn. who

malkes tasteless jokes just to contribute to the conver-
sation and who in general. makes people feel uncom-
fortable. He’s just being himself. vou sav. But there is
a time and a place for everything Here's an example.
I was recently a panelist at an event about networking
with media. Mv panel included four distinguished
professionals, all of them well-known and respected in
media circles, and I admire them all. We all took furns
answering questions from the audience. but while one
of the panelists was responding_ he used the " word.
Needless to sav, I am sure evervone was thrown for a
loop. Granted, he was clearly passionate about the
subject at hand, but in this kind of public forum. at-
tended by professional industry people. his work
choice was highly inappropriate. Was he being au-
thentic? Totally. Did he make a poor impression on
audience members? Absolutely. Is he someone yvou'd
want to network with? Probably not. He may be well
connected, but what if he uses offensive language
when meeting some of your important contacts?
Here's another example of finding the right balance
between authentic and professional: there’s nothing I
enjov more than wearing comfortable clothing. Given
the choice, I'd always opt for jeans and a sweater over
a pair of tailored slacks and a jacket. And when I'm
home. I feel my most authentic self dressed as such.
But going to a business function requires wearing ap-
propriate attire. I'm still mv genuine self at these
events and I'm confident that my approachable.
friendly personality shines through, but at the same
time. I always appear polished to the business world.
So do be yourself when networking. Allow vour per-
sona to shine, but at the same fime. adhere to the pa-
rameters that our business world sets forth.

Bv Lucy Rosen from her book Fast Track Netwerking,
Career Press

Did You ever wish that you had a
display window on Main Street?
You Do!

Each month members put goods and services in the
Chamber's large Main Street display windows! This is
a free service that comes with your
membership!

There are several months currently availablel
Give us a call at 565-593-5080 to reserve your Main
Street Window!

Did you know....

We also display your
business cards and distribute them for you?

Sure we do!
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The Lodge Bed & Breakfast
Joe & Nancy Fusco
Innkeepers

7415 County Road 49
Caneadea, NY 14717

(585) 365-2322

www, thelodgebnb .com
thelodgebnb@aol.com

CRAFTY  CRAFTERS

NEAL WELLSVILLE NY 14895

BONNIE 20 MADISON ST.

10-5M-F  PHONE: 585-593-4194
10-3SAT  CELL: 585-307-7507

!
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MASTER CARD & VISA ACCEPTED l

NTIT WE CAN

FIND IT FO

Yo' |

ASK YOURSELF: “How would your customers
describe your business in 3 words?” -BT

DON’T DESTROY
CUSTOMER LOYALTY

Customer lovalty 15 what keeps vour business going in tough times
and makes you grow faster in good times. But you must be sure that
vou don’t destroy that lovalty and lose it. Watch for these signs and
correct them immediately.

*Poor/miserable customer service

*Onwner ignoring customers

*Poorly displayved merchandise

*Poorly designed website

*Make them wait long to pay

*Have a no-refunds policy

*Inadequate business hours

*Have a long delivery time

*Drag out solving a problem

*Making “No Exceptions™ yvour policy

*Poorly dressed or groomed emplovyees

*High price for low quality

*Cash or C.0.D. only-no credit cards

*Ignoring their requests or ideas

*Never saying Thank You after every sale

*Not appreciating a regular customer

*(Closing before posted hours

*Shutdown to go on vacation

*Not smiling & being pleasant

More of these signs and ideas on lovalty in chapter 35 of my book
“The Jelly Bean Principle” available at bookstores. online and
Kindle

BT
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3496%!9%%{
Wellrville, N'Y. 14895
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y WE Fix For Lass

A

Technician

TJohn Linkous

§ (585)596-tt18

(
COMBINED

IMNSURAMCE

Rita Geoppner
Sales Representative
Cell: 585-610-6869

Being informed is the first  customer Service; 800-225-4500

step in being
prepared.

The ACE Group of Companias

customerservice@combined.com

www.combinedinsurance.com

Don't forget the

imals.
SPCA 545-505-7200

Allegany Coonty

GENERATION CHANGES

Every 25 vears of 50 a new generation moves into the buver age.
They mav have new wants and needs in the products they buy. If
vou're trying to sell what appealed to the previous generation vou
are going to run into problems. The new generation may not want it
and if it’s forced on them they will go elsewhere. What was once a
hot item becomes obsolete quickly. Consider whether vour father's
idea of “cool” is the same as your own.

The same goes with clothes; the new generation doesn’t want to
look like their parents. They want their own individuality and how
thev dress 15 what vou see first. The manufacturers as well as the
stores have to target their styles to the generation that will buy
them_ Styles change so quickly, especially for the younger genera-
tion, that many stores have to reduce prices to get some of their cost
back.

More on this subject in chapter 13 of my book “Save Your
Business™ Crimson Publishing, available at www.amazon uk

-BT
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Please check
our web site
Wellsvilleareachamber.com
Click on
For Complete listings!
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